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Exploring Business (#5080) 
 

Description This course is intended for students who would like to explore the world of business and what opportunities 
the business world has to offer.  Several topics will be covered including an introduction to accounting, law, 
finance, human resources, business ethics, international business, management, marketing, career 
exploration, computer applications and internet communications.  All students who are interested in a career in 
business or marketing should take this one-semester course. 

 

Credits .5 

Prerequisites None 
 

Textbooks/Resources Ristau, Eggland, Dlabay & Burrow. Intro to Business 4th Edition. South-Western Educational 
Publishing, 2003. (ISBN 0-538-435208) 
 

 
 

Required Assessments District wide standard base assessment has been developed for this course. 
 
 

Board Approved July 2003 
 

Revised October 2007 
 

 
 
 

AASD Business Goals for K-12 Students 
 
 Develop personal and professional communication skills. 
 Develop skills necessary to make meaningful decisions in a variety of business careers. 
 Acquire an understanding of business operations. 
 Apply current information systems/technology as they relate to personal and business decision-making. 
 Analyze appropriate information from various business functions to make informed business decisions. 
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AASD Business Standards for Students in Exploring Business 5080 

 
I.  Written Communications A. Research and write business-specific technical reports that incorporate graphic aids. 

B. Analyze and respond to business case studies. 
C. Edit business documents to improve content and effectiveness. 
D. Compose, edit, and produce executive summaries. 

  
II.  Information 

Systems/Technology 
A. Diagnose and solve problems related to the operation of computer equipment. 
B. Apply special features of software packages such as galleries, templates, macros, etc. 
C. Describe how information systems have changed the workplace. 
D. Explain how information systems have contributed to worker productivity. 
E. Use data to create information to solve business problems. 
F. Use desktop publishing software to design, create, and produce a variety of publications. 
G. Import data, graphics, and scanned images using desktop publishing software. 
H. Use multimedia software to design, create, and produce a variety of presentations. 
I. Design and create a web page. 
J. Evaluate application software products in terms of their features. 
K. Customize application software. 
L. Generate complex, multipart documents. 
M. Use operating system commands. 
N. Generate business forms. 
O. Generate newsletters and brochures. 
P. Create documents by merging information. 
Q. Establish and maintain a records management system. 

  
III.  Financial Procedures A. Identify, prepare, and analyze financial statements. 

B. Calculate loan payments with different interest rates. 
C. Determine cash flow for a business. 
D. Compare budget figures to actual costs. 
E. Prepare and maintain payroll records. 
F. Determine manufacturing costs. 
G. Use technology to maintain, manipulate, and report financial information. 
H. Practice a code of ethics that will have a financial impact. 
I. Explore career options related to finance. 
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IV.  Economics A. Explain the basic characteristics of international trade including absolute and comparative 
advantage, barriers to free trade, exchange rate, and balance of trade. 

B. Analyze how income will be affected by factors such as supply and demand, locations, level 
of education, type of industry, union or non-union membership. gender, ethnicity, skill levels, 
work ethics, worker productivity, and market value of what workers produce. 

C. Understand the necessity for choices and the role of the decision-making process for 
analyzing individual business and societal decisions. 

D. Compare and contrast the different types of economic systems (command, market, 
traditional, and mixed). 

E. Explain the concepts of inflation, unemployment, and Gross Domestic Product and describe 
how they are measured. 

  
V.  Entrepreneurship A. Given a business dilemma, identify the problem and analyze possible solutions. 

B. Design a business plan for a specific business. 
C. Establish a means for building and maintaining customer loyalty. 
D. Identify impact of outside sources such as labor unions, trade organizations, and 

competition when establishing a small business. 
E. Prepare financial statements for a planned business. 
F. Evaluate the financial condition of a business based on its financial records. 
G. Diagram the organizational structure of a planned business. 
H. Describe practices associated with cultural diversity that would impact a business moving 

from the national to the international marketplace. 
I. Develop a business plan for a specific business based on the concepts of successful 

entrepreneurship, and defend the plan to an investor. 
  

VI.   Marketing A. Describe and use a marketing plan. 
B. Perform market research. 
C. Test market a product/service. 
D. Analyze the life cycle of a product/service. 
E. Analyze the various factors in pricing for a product/service. 
F. Identify factors that influence the promotional mix of a product/service. 
G. Identify the steps of the selling process. 
H. Develop a distribution plan for a product/service. 
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VII.   International 
Business 

A. List examples of international trade in the local community. 
B. Explain advantages and disadvantages of trade agreements between and among nations. 
C. Identify the relationship between international events and the daily conduct of business. 
D. Identify international trade partners. 
E. Explain the role of international business at local, regional, and national levels. 
F. Explain how time zones around the world affect businesses. 
G. Compare the resources (e.g., trade routes, transportation centers, foreign trade zones, etc.) 

of major cities around the world. 
H. Detail the processes for securing travel documents. 
I. Explain the role of U.S. Customs and the customs agencies of other countries. 
J. Identify the role of translators and interpreters in international business settings. 
K. Use words and phrases important to business people in a given language. 
L. Explain appropriate business protocol in international business situations. 
M. Explain the use of names, title, and ranks in different cultures and countries. 
N. Select most appropriate telecommunication methods for given international business 

situations. 
O. Define international business terms; such as, non-tariff trade barriers, tariff, quota, and 

balance of trade. 
P. Explain how changes in exchange rates affect consumers, companies that export goods, 

and companies that import goods. 
Q. Identify potential problems or “hurdles” of doing business in foreign countries. 

  
VIII. Principles of 

Management 
A. Analyze the pros and cons of different management decisions. 
B. Develop short-term strategic plans for a business. 
C. Describe how the organization provides for accountability through authority and 

responsibility. 
D. Measure and compare established employment standards. 
E. Recognize the role of labor and management unions. 
F. Understand the importance of employer/employee relations. 
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IX. Principles of Law A. Describe sources of laws and their effect on individuals and society. 
B. Identify court systems and procedures. 
C. Analyze laws governing starting and maintaining a business. 
D. List the elements of a business contract, and identify and explain the various types of 

contracts. 
E. Demonstrate an understanding of the legislative process, and exhibit an awareness of 

legislation affecting business. 
F. Compare and contrast differences in ethical and legal systems from state to state and nation 

to nation. 
G. Discuss consumer protection legislation. 
H. Discuss the effects of law on employment relations. 

  
X.  Interpersonal and 

Leadership Skills 
A. Practice appropriate interpersonal skills in a business setting. 
B. Plan and present short presentations individually or as a member of a team. 
C. Demonstrate an acceptance of different cultural beliefs and practices. 
D. Demonstrate successful listening techniques. 
E. Demonstrate professional behavior in the work environment. 
F. Participate as a member of a team in a business environment. 
G. Use appropriate etiquette when relating to business people of various cultures. 
H. Demonstrate effective consensus-building techniques in a group situation. 
I. Identify ways in which honesty and integrity of co-workers affect work performance. 
J. Role play:  Leading a committee or presiding at a meeting. 

  
XI. Career Development A. Identify how one’s own strengths match skills needed for business career cluster. 

B. Develop strategies to acquire skills needed for business career cluster. 
C. Identify strategies to use to upgrade and improve performance. 
D. Explore entrepreneurship opportunities. 
E. Explain the need for flexible career planning. 
F. Identify a network of business people who will provide assistance in securing a job. 
G. Explain the benefits of professional involvement. 
H. Develop a database of professional organizations related to chosen career cluster. 
I. Experience school- or work-based opportunities related to business occupational cluster. 
J. Update and present career portfolio that includes career research materials and work 

samples. 
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Essential Learning Objectives 
 

Performance Indicators Classroom Assessments 
 

 
1. Describe the financial services 

that are available for businesses 
as well as consumers. 

 

Performance will be satisfactory when the student: 
a. describes common financial services needed by 

businesses. 
b. identifies several financial institutions that serve 

businesses. 
c. explains how financial institutions earn money, help 

communities, and create economic growth. 
d. outlines the functions of the Federal Reserve System. 
e. describes the use of technology in the financial industry. 
f. describes the importance of financial records for 

businesses. 
g. recognizes the ways businesses are financed. 

 

  

 Chapter assessments 

 Unit performance assessment 

 Business Plan analysis 

 Guest Speakers 

Objectives are linked to the following AASD Business standards: 
II. Information Systems/Technology;  III. Financial Procedures;  IV. Economics; V. Entrepreneurship;  

 

 

 
2. Understand the basics of money 

management and the 
importance of developing 
financial goals. 

 

Performance will be satisfactory when the student: 
a. lists four ways to manage money successfully. 
b. describes financial statements that determine financial 

status of an individual or business. 
c. names four advantages of financial planning. 
d. describes how to create and implement a financial plan. 
e. describes careers related to financial management. 
f. describes selling’s impact on a market economy. 

 

 

 Chapter assessments 

 Unit performance assessment 

 Examine similarities and 
differences between personal 
educational goals and 
educational requirements for 
sales careers. 

Objectives are linked to the following AASD Business standards: 
III. Financial Procedures;  VIII. Principles of Management;  XI. Career Development 
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Essential Learning Objectives Performance Indicators Classroom Assessments 
 

 
3. Become aware of the 

geographic, economic, cultural, 
and political factors that 
influence international business 
activities. 

Performance will be satisfactory when the student: 
a. states the basic reason for nations doing business with 

each other. 
b. understands the concepts of currency exchange rates, 

balance of trade, and balance of payments. 
c. identifies the four elements of the international business 

environment. 
d. describes how culture affects international business 

activities. 
e. explains government actions that encourage and 

discourage trade. 
f. explains the importance of information in the global 

economy and its relation to technology. 
g. explains influences on international marketing activities. 
h. describes the types of financial institutions that operate in 

the global economy. 
i. describes the types of international business risks. 
j. analyzes sales careers to determine careers of interest. 
 

 

 Chapter assessments 

 Unit performance assessment 

 International job search 

 Guest Speakers 

 Analyze an international business 
plan 

Objectives are linked to the following AASD Business standards: 
IV. Economics ;  VI. Marketing;  VII. International Business;  XI. Career Development 
 

 
4. Understand how managers plan, 

organize, implement, and control 
a successful business through 
effective leadership. 

 

Performance will be satisfactory when the student: 
a. identifies what managers do and how their work is different 

from employees’ work. 
b. describes important management principles and the steps 

in problem solving. 
c. identifies the characteristics of a good leader. 
d. describes the types of planning completed by managers. 
e. describes implementing activities completed by managers. 
f. discusses how controlling activities improve business 

operations and management. 
 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
I. Written Communications;  V. Entrepreneurship;  VIII. Principles of Management;  X. Interpersonal and Leadership Skills;  
XI. Career Development 
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Essential Learning Objectives Performance Indicators Classroom Assessments 
 

 
5. Describe the job market and the 

factors that influence 
employment opportunities. 

 

Performance will be satisfactory when the student: 
a. identifies types of industries and occupational groups in our 

work force. 
b. discusses factors that affect job opportunities and how the 

workplace is changing. 
c. explains career planning and lists sources of career 

information. 
d. describes steps to follow when making career decisions. 
e. identifies sources for financing additional education. 
f. discusses proper employment communication skills. 
g. explains how to prepare for a good interview. 
h. describes how pre-employment tests are used by 

employers. 
i. identifies qualities that lead to success on the job. 

 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
I. Written Communications;  X. Interpersonal and Leadership Skills;  XI. Career Development 

 

 
6. Understand how the accounting 

system operates within a 
business. 

Performance will be satisfactory when the student: 
a. describes the role of accounting in a free enterprise 

system. 
b. explains the difference between financial and management 

accounting. 
c. identifies who uses financial and management accounting 

reports. 
d. explains how accounting is used to help make business 

decisions. 
e. defines each part of the accounting equation. 
f. shows how various business transactions affect the 

accounting equation. 
 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
II. Information Systems/Technology;  III. Financial Procedures;  IV. Economics;  VIII. Principles of Management;  XI. Career Development 
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Essential Learning Objectives Performance Indicators Classroom Assessments 
 

 
7. Describe how E-Commerce has 

changed today’s marketplace. 

Performance will be satisfactory when the student: 
a. explains e-commerce. 
b. compares traditional distribution systems with e-commerce 

distribution. 
c. describes the economic impact of e-commerce on the 

United States and the world. 
d. describes business-to-business e-commerce. 
e. explains the stages of the e-commerce revolution. 
f. discusses how large corporations are using the Internet for 

e-commerce. 
g. compares e-commerce retailing with traditional retailing. 
h. applies market information to make decisions. 

 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
I. Written Communications;  II. Information Systems/Technology;  IV. Economics;  V. Entrepreneurship;  XI. Career Development 

 

 
8. Become aware of business 

activity in our economic 
environment. 

 

Performance will be satisfactory when the student: 
a. distinguishes the four basic kinds of businesses. 
b. recognizes seven kinds of activities performed by 

businesses. 
c. understands how jobs are created in our economy. 
d. understands how ownership differs among sole 

proprietorships, partnerships, and corporations. 
e. recognizes the advantages and disadvantages of the three 

major types of business ownership. 
f. learns the five functions of managers. 
g. recognizes three specialized forms of business 

organizations. 
 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
IV. Economics;  V. Entrepreneurship;  VIII. Principles of Management;  X. Interpersonal and Leadership Skills;  XI. Career Development 
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Essential Learning Objectives Performance Indicators Classroom Assessments 
 

 
9. Learn the marketing functions 

along with the channels of 
distribution and selling 
techniques. 

Performance will be satisfactory when the student: 
a. defines the marketing concept. 
b. lists the marketing functions. 
c. explains the two steps in marketing planning. 
d. explains the advantage of small businesses in providing 

customer service. 
e. describes basic production and manufacturing processes. 
f. lists common marketing activities. 

 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
VI. Marketing;  XI. Career Development 

 

 
10. Understand consumer rights 

and responsibilities. 
 

Performance will be satisfactory when the student: 
a. describes the consumer movement. 
b. identifies and explains seven consumer rights. 
c. discusses five consumer responsibilities. 

 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
IV. Economics;  VIII. Principles of Management;  X. Interpersonal and Leadership Skills;  XI. Career Development  

 

 
11. Know why a socially responsible 

business engages in ethical 
business practices and why 
certain laws exist. 

Performance will be satisfactory when the student: 
a. defines business ethics. 
b. explains what is meant by the social responsibility of a 

business. 
c. gives examples of socially responsible actions. 
d. describes the purpose of a code of ethics. 
e. lists several credit laws and explains the protection they 

give. 
f. lists four basic vehicle insurance laws. 
g. discusses social concerns associated with computers and 

technology. 
 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
IV. Economics;  VIII. Principles of Management;  IX. Principles of Law;  X. Interpersonal and Leadership Skills 
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Essential Learning Objectives Performance Indicators Classroom Assessments 
 

 
12. Identify human resources’ 

responsibilities and why human 
resources is important to the 
success of a business. 

Performance will be satisfactory when the student: 
a. identifies factors to be considered by business owners 

when assessing human resource needs. 
b. describes types of compensation and typical benefits for 

employees. 
c. explains why employee training and development are 

necessary. 
d. discusses factors that affect job opportunities. 
e. explains how the workplace is changing. 

 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
VIII. Principles of Management;  X. Interpersonal and Leadership Skills;  XI. Career Development 

 

 
13. Understand why governments 

provide services at the federal, 
state, and local levels. 

Performance will be satisfactory when the student: 
a. explains protection provided by our government. 
b. explains methods used by government to regulate the 

economy. 
c. describes how government assists business. 
d. recognizes the role of government in producing goods and 

services and hiring workers. 
e. explains two ways that government raises money. 

 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
III. Financial Procedures;  IV. Economics;  IX. Principles of Law   
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Essential Learning Objectives Performance Indicators Classroom Assessments 
 

 
14. Identify how various computer 

applications fit into the needs 
of the business. 

Performance will be satisfactory when the student: 
a. describes the purpose of management information 

systems. 
b. explains the benefits of word processing and desktop 

publishing software. 
c. identifies uses of database and spreadsheet software. 
d. explores uses of technology in retailing, public service, 

education and home offices. 
 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
II. Information Systems/Technology;  XI. Career Development 

 

 
15. Technology, Internet 

Communications and E-mail. 

Performance will be satisfactory when the student: 
a. lists the benefits of technology in business operations. 
b. explains the elements of a computer system. 
c. discusses the importance of a computer program. 
d. identifies the services that technology can bring to your 

home. 
e. discusses social concerns associated with computers and 

technology. 
f. describes the difference between an Internet and Intranet. 
g. explores various Internet applications. 
h. understands the proper use of electronic mail. 
 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
II. Information Systems/Technology 
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Essential Learning Objectives Performance Indicators Classroom Assessments 
 

 
16. Employ processes and 

techniques to sell 
goods/services/ideas. 

Performance will be satisfactory when the student: 
a. acquires product knowledge needed to perform 

professional selling. 
b. prospects to maintain or increase client numbers in 

professional selling. 
c. completes a preparation needed to make a sales 

presentation. 
d. establishes an initial relationship with clients to sell 

goods/services/ideas. 
e. converts objections into benefits to continue sales process. 
f. closes sales to conclude sales process. 
g. develops and implements a sales follow-up plan to 

enhance client satisfaction and build sales. 
 

 

 Chapter assessments 

 Unit performance assessment 

Objectives are linked to the following AASD Business standards: 
VI. Marketing;  X. Interpersonal and Leadership Skills 

 

 
17. Use staffing, organizing, 

leading, controlling and 
planning to manage sales 
activities. 
 

Performance will be satisfactory when the student: 
a. leads sales force to improve staff’s sales ability. 
b. plans sales activities and strategies to guide sales force. 

 

 Chapter assessments 

 Unit performance assessment 

 Review company incentive 
programs 

 Coordinate a company incentive 
program for an area business 
 

Objectives are linked to the following AASD Business standards: 
VI. Marketing;  X. Interpersonal and Leadership Skills 

 

 

 

 

Resources and learning activities that address course objectives: 
 


